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10.30 — 10.45 U. : Break 14.30 — 14.45 U. : Break
10.45 — 12.00 14.45 — 16.00
« Us:1ggliununas)viwunisaainog * 5. Customer Insight
Marketing Canvas * INAUANISAUKIAINSANIA:NAUAGUDVANAN
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* 9. Customer Relationship Management (CRM)
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+ 7 JUABUNISWIUU CRM dNISIWUEDOUNY * Workshop#13: Channel
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* 10. Target . |nnGnn'15|ﬁan|n§a_\)ﬁan1ss‘faa1sn'1sna'm
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